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Client: Cabot Creamery Cooperative (Montpelier, VT) 

Agency: Deveney Communication (New Orleans, LA) 

Title: World's Largest Mac & Cheese 

Duration: May 2010 - September 23 2010 

Budget: about $70,000 

As a cooperative owned by farming families, Cabot Creamery is â€œall about community and 

building long-term relationships,â€• explains PR manager Bob Schiers.  

When Hurricane Katrina hit, Cabot immediately sent food to New Orleans, which local chef 

John Folse used to make 26,000 meals for the needy. Last year, five years after Katrina, Cabot 

asked Deveney Communication to help create a campaign to benefit New Orleans and draw 

national attention to the ongoing housing problem. 

The campaign centered on an event where Folse would attempt a Guinness World Record for the 

largest macaroni and cheese. Proceeds benefited New Orleans Area Habitat for Humanity 

(NOAHH) and two other local nonprofits. 

â€œWe wanted to do good things for the city because there was still need,â€• Schiers says. 

â€œA world record attempt would generate a lot of attention.â€• 

Strategy 
The event was held September 23 (during the National Association of Housing Cooperatives' 

annual conference) on Fulton Square, which agency president John Deveney explains is an area 

that attracts both locals and visitors.  

Cabot commissioned and bought 1,500 ceramic bowls from The Magnolia School, a nonprofit 

serving mentally handicapped adults. The macaroni and cheese was sold in the bowls to raise 

money for NOAHH. Leftovers were donated to Southeastern Louisiana Second Harvest Food 

Bank. 

Media relations, social media engagement, and grassroots outreach drove awareness.  

Tactics 
The team enlisted local companies to donate services for the event and about 25 community 

influencers to serve the dish.  

Outreach to businesses surrounding the venue was conducted in person and via email. The team 

also partnered with Rouses grocery stores to promote the event and sell tickets. 

Local media in Louisiana, Vermont, and national outlets were targeted.  

Information and photos were posted on Cabot's website, Twitter, and Facebook pages, as well as 

on the nonprofits' social media channels.  

http://www.cabotcheese.coop/
http://raspr.com/RAS_PR/video_files/Mac%20%26%20Cheese.mov
http://www.cabotcheese.coop/worlds_largest_macncheese/
http://twitter.com/#%21/CabotCoop
http://www.facebook.com/cabot


Results 
Weighing in at 2,469 pounds, Folse's macaroni and cheese easily broke the former world record 

of 444 pounds. The ceramic bowls sold out within two hours. Nearly $21,000 total was raised for 

NOAHH.  

The Magnolia School received $6,000 from Cabot for the bowls. The food bank got about 600 

pounds of leftovers. Schiers notes the campaign helped initiate a new revenue source for The 

Magnolia School, which now sells bowls to the public.  

The campaign garnered 8.5 million media impressions in local and national outlets, including 

USA Today. Schiers adds that Rouses is expanding its line of Cabot products.  

Future 
The team is planning a 2012 event to tie communities together through volunteerism.  
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Delivering Exceptional Results  
Deveney creates award-winning campaigns for nonprofit, public and corporate leaders. Selected 

by PRWeek as a Top 5 Boutique PR Firm, Deveney specializes in strategic planning, integrated 

marketing, media relations, crisis management, internet marketing and media training. 

  

Listed under: 

 Business-to-Business > Arts & Entertainment 

 Consumer PR > Arts & Entertainment 

 Corporate Branding > Arts & Entertainment 

 Media Relations > Arts & Entertainment 

 Product/Brand Communications > Arts & Entertainment 

view the full directory » 

http://community.guinnessworldrecords.com/_Largest-macaroni-and-cheese/blog/2685978/7691.html
http://disqus.com/?ref_noscript=dummysite
http://www.prweekus.com/deveney-communication/company/6614/
http://www.prweekus.com/business-to-business/directory/2862/0/
http://www.prweekus.com/directory/arts--entertainment/deveney-communication/listing/24683/
http://www.prweekus.com/consumer-pr/directory/2877/0/
http://www.prweekus.com/directory/arts--entertainment/deveney-communication/listing/24684/
http://www.prweekus.com/corporate-branding/directory/2879/0/
http://www.prweekus.com/directory/arts--entertainment/deveney-communication/listing/24685/
http://www.prweekus.com/media-relations/directory/2957/0/
http://www.prweekus.com/directory/arts--entertainment/deveney-communication/listing/24686/
http://www.prweekus.com/productbrand-communications/directory/2994/0/
http://www.prweekus.com/directory/arts--entertainment/deveney-communication/listing/24687/
http://www.prweekus.com/directory
http://www.prweekus.com/deveney-communication/company/6614/


 
 

 

 

 
Popular Topics 

Account Win Acquisition Agencies Agency AOR Automotive Brief Campaign 

Campaign Launch Consumer Corporate Corporate Communications CSR Facebook 

Financial Communications Food And Beverage Healthcare News Brief People Move PR 

Products And Tools Public Affairs Social Media Technology Twitter  

PRWEEK US SITEMAP 

This material may not be published, broadcast, rewritten or redistributed in any form 

without prior authorization.  

Your use of this website constitutes acceptance of Haymarket Media's Privacy Policy and 

Terms & Conditions 

 

 

 

 
 

http://www.prweekus.com/account-win/topic/1373/
http://www.prweekus.com/acquisition/topic/1430/
http://www.prweekus.com/agencies/topic/8306/
http://www.prweekus.com/agency/topic/1/
http://www.prweekus.com/aor/topic/1938/
http://www.prweekus.com/automotive/topic/9/
http://www.prweekus.com/brief/topic/7263/
http://www.prweekus.com/campaign/topic/28/
http://www.prweekus.com/campaign-launch/topic/7193/
http://www.prweekus.com/consumer/topic/10/
http://www.prweekus.com/corporate/topic/2/
http://www.prweekus.com/corporate-communications/topic/29/
http://www.prweekus.com/csr/topic/31/
http://www.prweekus.com/facebook/topic/2069/
http://www.prweekus.com/financial-communications/topic/1394/
http://www.prweekus.com/food-and-beverage/topic/14/
http://www.prweekus.com/healthcare/topic/16/
http://www.prweekus.com/news-brief/topic/12499/
http://www.prweekus.com/people-move/topic/3569/
http://www.prweekus.com/pr/topic/6005/
http://www.prweekus.com/products-and-tools/topic/6/
http://www.prweekus.com/public-affairs/topic/48/
http://www.prweekus.com/social-media/topic/38/
http://www.prweekus.com/technology/topic/21/
http://www.prweekus.com/twitter/topic/1412/
http://www.prweekus.com/PrivacyPolicy/
http://www.prweekus.com/TermsAndConditions/
http://ad.doubleclick.net/jump/prweek.hmktus/prw.sectors.consumer;log=1;spr=0;aid=202214;atype=feature;comp=deveney_communication;cat=grassroots;cat=media_relations;cat=nonprofit;cat=social_media;cc=us;pos=301;tile=1;sz=300x100;ord=123456789?
http://www.twitter.com/prweekus
http://www.facebook.com/PRWeekUS
http://www.linkedin.com/groups?mostPopular=&gid=2449209
http://www.prweekus.com/rss/
http://www.demandbase.com/

